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EUROBANK: METAPPYOMIZEIZ £THN YTEIA

la va ektapieuBei n 66on tou Maptiou

Meiwon tns papuakeutikhs dandvns, kaBws kal tns dandvns yia NAPOxXES Uyeias
oe 1I6lwukd diayvwotkd kévipa eival ta nAéov anartoUpeva Petappubuiotkd
pétpa nou npénel va AneBoUv otov topéa tns uyeias, yia tnv katafodn ts 6éons
tou Maprtiou, énws ava@épel n Eurobank og pengn s pe titdo «MpoUnoBéoels
Tou ouothpatos Yyeias yia i kataBoAn s 66ons tou Maptiou». ZUpPwva PE
v 1pdneza, n KUBépvnon éxel SeopeUTel va PeIoel tn dandvn yia tnv Yyeia
katd 0,6% tou AEM péxpl 10 2014. Ooov apopd otn Aiota TPOV PAPHAEKWY Nou
kanuntovtal and tov EOMYY, n avaBewpnon ts Ba npénel, katd t Eurobank,
EQEENS va yivetal kABe tpiunvo. H tpdneza onpeivel, A0S, NWS O TPIPNVIAIoS
pNXaviopos NICTPOPNs XpNPATwy €N ToU KUKAOU €PYACIV TWV GpAPPAKEUTKDY
ETAIPEIDV €XEl eveEpyonoInNBel ek véou, BEtovtas ws OpIa NS GAPHAKEUTIKNS dandvns
1a 2,44 610. eupw yia 10 2013 kai ta 2 6i0. eUpw yia 1o 2014.

PRIX GALIEN: MNMOIEX ETAIPEIEZ BPABEYTHKAN

Ye pia e161kn teAeth oto Méyapo Mouaolkhs anovepnBnkav 1o nepacpévo Yappato
10 pappakeutikd BpaBeia Prix Galien Greece. H 6iopydvwaon eixe tnv Ayida tou
Mpoébpou s Anpokpatias, Kapddou Manounia, kar tn othpi€n tou Luvbéopou
Qappakeutkwy Enixeiphoswy EARGOos (XOEE) kal tou latpikol Zunndyou ABnvav
(IZA). Ta BpaPeia éAafav: MNa to Kanutepo papuakeutikd npoidv n Novartis Hellas
(Gilenya). MNa 1o kanutepo Plotexvonoyikd npoidv n Roche Hellas (RoActempra).
MNa to kanutepo opepavéd edppako (yia ondvia ndBnon) n Amgen (Nplate). MNa 1o

kadutepo diayvwoukd gpyaneio n pnxdvnua n Roche Diagnostics (Cobas HPV Test).

Ektos twv napandvw PpaPeiwv, anovephBnke kal otn Mapidvva B. Bapdivoyidvvn
10 Pro Bono Humanum, yia t ongavukh npoopopd tns oTo XMPO NS UYE(as.

EXY: AIETEZ
NMPOrPAMMA
NMPOXBAXIHX

la oikovouika abuvauous

Aigtés Mpoéypappa nou Ba Npooeépel
dwpedv npdoPaon oto EBvIKO
YUotnpa Yyeias noAitdyv nou €xouv
nepIENBel o€ KATAOTAON OIKOVOUIKNS
abuvapias, npowBei 10 unoupyeio
Yyeias. Onws SleUKplIvizel 0 unoupyos
Yyeias Avbpéas AuKkoupévtzos, o€
€yypa@od tou nou diaPidotnke otn
Bounn, 1o unoupyeio éxel eionynBei
v Gueon ouotaon Enitponnhs pe i
OUPPETOXN 6AWV TWV appodiwy Kal
eunAekopévwy opéwy, nou Ba éxel
ws otdxo v enavagiondynon kai tov
enavakaBopiopd, Adyw tns napouoas
OIKOVOUIKNS OUYKUPIAS, TV KPItnpiwy,
npoUnoBéoswy, diadikaoiwy Kal
Katnyoplv atdpwy nou Ba dikaiouvtal
npdoPaocn oto €161K6 Kabeoths dwpedv
I0TPOPAPUAKEUTKNAS KAl VOONAEUTKNAS
nepiBanyns. A&izel va onpgiwBei 6u n
npoofaon Ba yivetal péow €loitnpiou
NapOoXNs UNNPECIV Uyeias kal Ba
kaAduntel 100.000 nonites avd £€10s yia
v nepiodo 2013-2014.

MarkefingWeek

conferences

e From raw data to valuable insights

customer engagement

boussias|communications

10th Marketing Directors Forum

Méuntn, 21 MapTiou, Au@iBeaTpo Maroussi Plaza

Managing data to gain insights
into marketing strategy

Identifying multiple data sources, integration of new & traditional data sources

e Managing data overload and making sense
e Effective data analysis for creating intuitive marketing campaigns that increase

XOPHTIEZ: Néva lMNavvakidou, TnA.: 210 6617 777 (ecwrt. 112), e-mail: nenag@boussias.com

ZYMMETOXEZ: Eiprivn @agoutn, TnA.: 21066 17 777 (229), e-maiil: ifafouti@boussias.com
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b
Under the Auspices of !,
HTH

ATHENS
HEALTH POLICY

I I"II“

Undertaking Long Needed Health Care Reforms in Challenging Times of Financial Crisis:
Reengineering the health care system towards sustainability
Time for Leadership, Intelligence, Change and Cross Learning

In today’s challenging economic climate, many governments in EU and beyond, as well as in Greece, are
targeting the health care system to increase efficiency and to curtail expenditure in the context of broader
austerity programs. A discussion on long-term sustainability and health care reforms therefore is timely to
ensure that short-term priorities are not met at the expense of long-term value. This requires a coordinated
approach and the collaboration of a broad diversity of stakeholders from across and beyond the health sector.

During this high-level, two-day conference, health system leaders will debate on the future of health care,
exchanging good practices and expanding their vision from the status quo to deliver high quality, full-access,
affordable, sustainable health services.

KEY ISSUES: -+ Health Care Reforms in the Context * Prevailing Trends in Drug Pricing and

of Financial Crisis Reimbursement and EURIPID

* Priorities in the Organization and Delivery * Health Technology Assessment trends
of Health Care and the EUNEHTA Project

* Social Security Organization and Finance » Demand Side Controls, Cost containment
in Western Countries and Efficiency in Medical Care

* DRG systems and the Evolution of the » Growth Opportunities in Health Care
EuroDRG Project Organization and Delivery

boussiaslcummunicatiuns

Contact Person:
Vassilis Kafiris, T: 210 661 77 77 (ext.132), .
E: vkafiris@boussias.com Organised by HealthDal ly
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EMNIZKEWH TOY YIMOYPIoOyY YIrEIAX
2THN HAIKA A.E

Xto niaiolo evnuépwons yia tnv Nopeia tou ouothPatos

Eniokeyn otnv HAIKA A.E npaypatonoinoe tnv Mapaokeuh 1o npwi o Ynoupyos
Yyeias Avbpéas Aukoupévizos Orou eixe ouvavinon pe tov Mpdedpo s stalpeias
I.Naykado kai 1o A/vovta ZupBouno X.Xdnapn. O Mpdedpos kal o ANwv
YUpPoudos s HAIKA evnpépwoav tov Ynoupyd yia v nopeia uAonoinons

TOU OUOTAPATOS TNS NAEKTPOVIKNS oUVIayoypd@naons, TS KPIoIPEs NApeUPAoEls
Kal NAPAPETPONOINGCEIS MOU €Xxouv hon evowpatwBel kaBws kal autés nou
oxebidzetal va udonoinBouv oto enduevo diAotnNpd, KaBs Kal yid Td CUCTNPAT
pnxavoypdenons twv voookopeiwy. To ouotnua eRdopadiaias napakodoubnons
s NAEKTPOVIKNS CUVIAYOypdPNoNs O NPAYUATIKS XpOVO NAPOUCIAOTNKE and

10 A/vovta LUpPouno tns etaipgias cUPPwva Pe 1o onoio N NoAItKA nyeoia

tou Yn. Yyeias Ba éxel tn duvatdtnta dviinons otoixeiwv o€ eBdopadiaia Béon
OXETUKA PE ToV YKo TNS ouvtayoypdpnans, to NnANB0s twv aopaniopévawy,

10 UPos NS CUPPETOXNAS Twv ao@aniopévwy kal tnv eBdopadiaia dandvn twv
ao@aniouk®V tapeiwyv. Me autdv Tov 1pono, yia Npwn eopd undpxel NANpNs
Kal oa@Ns €IKOVA yIa TN CUVIAYOYPAPIKA CUPNEPIPOPA TwV enayyeAUaTIV UYEias
Kal 1o UYos tns GpapUakeUtkns dandvns. XUuewva Pe ta tefeutaia diabéoipa
otoIXeia mou napoucidotnkav otov YNoupyo, 4 ekat. gival 0 YECOS pnviaios GyKos
ouVvIay@V Nou ektenéotnkav 1o tefeutaio eCaunvo tou 2012 ouvodikhs agfas 1,1
610. eup®. ToOVIOTNKE TO YEYOVOS NWS TO PJECO KOOTOS Ava CUVTAYN NapousCiace
onpavukn peiwon to Aekéuppio katd 20% nepinou og oxéon pe tov louAio tou
2012 ayyizovtas ta 36 nepinou eupw, yeyovos BERaia nou cuvbudizetal Kal Pe
Peiwaon s TPAS Tou eapudkou Kal Ty eloaywyn s 6pacTKAS ouaoias.

To 50% tou apiBuou twv cuvtaywy ekdidetal and 1atpous naBoAdyous Kal
YEVIKOUS 10TpoUs evd n peyanutepn dandvn yid td aopaniotkd tapeia avd
ao@aniopévo npoépxetal and tnv Mepipépeia tns Autkns EANadas kar ayyizel ta
235 gupw yia 1o 2° €€dunvo tou 2012.
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ANABOAH AIKHX
MAPTINH

la us 13 ®eBpouapiou

Ma us 13 OeBpouapiou nhpe avafoin
and 1o Movopenés MAanupeneiodikeio

n 6ikn tou avunpoédpou tou
voookopugiou «Eppikos Ntuvav»
Avbépéa Maptivn. YnevBupizetal

6u o0 k. Maptivns 0dnynBnke otov
eloayyenéa tnv nepacpévn eBoopdda
yIa Xp€n Uyous 6,5 ekatoppupiwv
EUPW MoU OPEINE TO VOOOKOLEIO

oto IKA. Onws tévicav OXeUKA Ol
OUVAYOPOI TOU KATNYOPOUHEVOU,
Anoéotonos Avdpeoundkos kal Mixanns
Anpntpakénounos, «ta xpén twv 6,5
EKATOPPUPIWY €Upw Mpos 1o IKA dev
gival npoownikd tou, anAd opeiNés Tou
Noookopeiou “Eppikos Ntuvav” ».

Y& ouveEPYaaia NPoxXwpnaoav ol €Talpeies
Open Health Alliance ka1 ATAANTIZ
YYMBOYAEYTIKH A.E. Evas ané tous
otdXO0US auTns s cuvepyaaias givar n
othpiEn twv penwv tns OPEN HEALTH
ALLIANCE otnv avantuén Zuotnpdtwv
Aiaxeipions Moiétntas, oUp@Wva P 1o
npéwno 1S09001:2008 aAAd kal n napoxn
OUPBOUAEUTKWY UNNPECIMV O€ eninedo
OUMHETOXNS O€ XpNHATodoTKA Npoypdupata
annd kal ebpeons xpnpuatodotnons.
EmnpéoBeta n “ATAANTIZ
LYMBOYAEYTIKH A.E.” Ba unootnpizel ta
pénn tou Open Health Alliance kai otnv
avanwén Luotnpdiwy Moidtntas yia tn
Alanioteuon tous (accreditation) ocupgwva
pe 1o npdtuno 1SO17025:2005.

MarkefingWeek

conferences

boussias|communications

10th Marketing Directors Forum

Mépntn, 21 MapTiou, AugiBEéatpo Maroussi Plaza

e Connecting the universe of transactional, social, service and search
data to build new levels of customer visibility and understanding

e Using profiling and segmentation more intelligently for refined,
targeted and personalised communications and product offerings

e Using data as a starting point to enable individualised and

personalised marketing and create more customer buy-in

XOPHTIEZ: Néva lMNavvakidou, TnA.: 210 6617 777 (ecwrt. 112), e-mail: nenag@boussias.com
ZYMMETOXEZ: Eiprivn @agoutn, TnA.: 21066 17 777 (229), e-maiil: ifafouti@boussias.com
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© XTE: ANTIZYNTATMATIKH H ®OPOAOIHZH
NATPQN EXY

la bandves ospivapiwv

Avuouvtaypaukn gival n gopoAdynon s Ndyias anoznpiwons nou xopnyeital
OTOoUS yIaTtpoUs tou EXY yia «tn dnploupyia kar evnuépwon BIRAioBAKNS Kal yid
QVUPETONION danav@y CUPPETOXNS O CEpIVAPIa». AUTO €kpIve 1o B’ Tuhpa tou
YupPoudiou tns Enikpateias, napanéunovias néviws 1o zhtnpa otny OAopénela
oU Avitdtou AKupwtkoU AIKaoTtnpiou yia opIoukn Kpion. LUp@wva Pe 1o XTE,
«n anoznpiwon auth Xopnyeital otous yIatpous pnviaiws, Oxi Opws yiat KEBe
PAvVa UNAPXEl CUPPETOXN O aepivapia Kal ayopd BiBAiwv, aAdd npogavas
Katoniv unoAoyiopoU s OXetkns dandvns o€ etnola Baony. Etol, oUpewva Pe
10 oKeNtkd NS XxBeoivhs andeaons tou LTk, katd napdBaon twv CUVIayUaTK®OVY
enitaywv (dpBpa 4 kai 78 tou Luvtdyuatos), n enipaxn anoznpiwon unhxdn and
8.7.2002 o€ popondynon pe tn didtagn tou dpBpou 12 tou N. 3052/2002.

©ZYNEAH®OH O CFO THZ ALAPIS

Yuvenn@Bn tnv nepacuévn Mapaokeun o oikovouikos AleuBuvtis s ALAPIS
Nnavvns Manapaoifeiou, petd and évtaipa nou e€€dwoe n 2" EiIbIkA avakpitpid. To
évtanpa ouAAnyns og BAPOS Tou OTeNEXoUs NS NAEOV YWwaoTAs 1aipeias Tou opifou
Aaupevuddn ekddBnke KaBWSs and ta CTOIXEld NS AvVAKPIONS MPOEKUYE ONUAVTKOS
pdAos tou otnv undéBeon twv eniocancv daveiwv Nou xophynoe n Proton Bank

O€ €T0IPIES TOU NPOCWPIVA KPATtoUUevouU enixelpnpatia. H avakpitpla, Bewpsf,
oUpgwva pe nAnpogopies, tov MNanapacifeiou cuvautoupyd tou Aaupevuddn
otV andtn og PApos s 1pdnezas KaBms PAivetal va NPokUNTouv OTOIXEld yia
onpavukh ouvOpoph Tou otov oxedlaopd Nou, Katd 10 KAatnyopnthplo, €yIVE OTE
va xopnynBouv and tnv 1pdneza ta enipaxa ddvela Uyous 700 ekat. EUpw.
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© AIAMAPTYPIA
IKAPIQTQN EZQ
ANO TO Y. YTEIAZ

lNa ouyxwveuon
VOOOKOUEIOU TOUS PE Zauou

Yuykévipwon diapaptupias €Ew and
10 unoupyeio Yyeias npaypatonoinoav
v nepaocpévn epGopdda KAEToIKol
s kapias SlapapTupOUEVOI yId TN
OUYX(WVEUON TOU VOOOKOEIOU TOU
vNoloU JE TO VOOOKOEIO TS Xapou.
Mo ouykekpipéva, ol Ikaplakoi
oundoyol s napoikias ABnvav, o
oupQwvia pe o dnpo Ikapias,
dioiknon tou evikoU Noookopgiou
lkapias, 1o ZuAnoyo Epyazopévwy
TOU VOOOKOpEiou, tov lMavikédplo
YunAnoyo Augpikhs Kal 6An v Tonikn
KOIVWVIO avapEéPOUV O€ avakoivwon
TOUS: « LNUEPA PE TS OPIZOVUES
NEPIKONES YIOBMV Kal OUVTAEEWY,
v avepyia Kal us apvnukés eEeiCels
OxI yévo ota znthpata uyeias adnd
Kal ouvoAikotepa, n andéeaacn yia
Ouyx@VeuUon — unofd&Buion tou
VOOOKOpEiou Ikapias, eivar kau
napandvw and katadikaotkh yia

N ZWN WV KATOIKWV ToU vnaolou.

H napandvw anépaon & AapPavel
unoéyn oto eNAXIOTO TS ONPAVTIKES
161aITeEPOTNTES TS Ikapias nou
eniBannouyv €1BIKN avuPeTmNIon Onws
v éANEIPn TaKTKNS Kal aopanous
aktonAoikns ouvbeons pe 1o Kévipo
KaBs Kal Pe tn ZAPO CUVENEID Twv
noniuk@v enNifoywy OTov Topéa NS
aktonAoias ta tefeutaia xpoévia.

MarkefingWeek

conferences

boussias|communications

¢ How data forges new client-agency relationships

10th Marketing Directors Forum

Meuntn, 21 MapTiou, Au@iBeaTpo Maroussi Plaza

Data ownership & leadership

¢ Allocating roles and responsibilities: where should marketing
effectiveness and data strategy sit in the business?

e Avoiding the data “silo” analysis: Breaking down the walls

417
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NarelingHeek GRECA”

conferences Greek e-Commerce Association

Mépntn 7 Maptiou 2013, ApgiBéatpo Maroussi Plaza

ssh Distance Selling & 9"’"""“&’%%@

Achieving Multichannel Excellence

DNiebveic experts kai éNnveg practitioners egtidzouv gtnv evonoinon
TV NAATQOPUMV HE OKOMO TNV ENiTEUEN PEATIOTWV ANOTEAEOUATWV.

International Speakers

DAMIEN PERILLAT
Managing Director,
Central Eastern Europe, PayPal

JAMES ROPER
CEO & I8putiig, IMRG- Bpetavikii

‘Evwon e-commerce, Vice President,
EMOTA- European Online Trade Association

0 Damien Perillat ouvepydzetar pe v
PayPal ané 1o 2008 kai éxel Siateréoel Petady
ANV UNEUBUVOG Y1a XPNLATOOIKOVOLIKA
npoiévta g PayPal otn Nétia Eupconn kai
via v avdntuén g etaipeiag ot Pwoia.
OpaoTnPIOTNTA Tou 0ToV KAGdO, 1600 TMprv ané v PayPal, ouvepydotnke pe v

WG enayyeApatiag 600 Kal WG «nN QWVH» GE Money otnv Eupann kai tnv Acia, kai 6§
NG Biopnxaviag Naykoopiag. oupBoulog otnv Eurogroup otn alNia.

0 James Roper d1aB€tel pia povadikn kai
ONOTIKA YV&ON TG €EENENG TNG WYNPIAKNAG
0TKOVOLIag ka1 TOU e-commerce, TV
onoia éxel anoktnoel péoa anod tnv 30t

XPYZOZL XOPHIOx MEFAAOL XOPHIOx XOPHI Ol

®c¢ ENTERSOFT LFORESIMXEM @ Lighthouse PayPal

‘e-commerce archilects

Ta navta, naviou.

boussi cati TuppeToxEG: LTéNog Kiooogg, i 210 66 17 777 (eowt. 149), e-mail: skiosses@boussias.com
Xopnyieg: Néva Mavvakidou, . 210 661 7777 (ext. 112), email: nenag@boussias.com
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ANSM: NMPOGEZH lNA ANAXZTOAH
TOY DIANE 35

la tn Gspancia tns akuns

O TaAnikos opyaviopods eappdkwy (ANSM) avakoivwoe v npdBeon tou va
avaoteinel, péoa og Tpeis phves, v ddeia kukAopopias tou pappdkou Diane

35 (o&ikn kunpotepdvn 2 mg, aibivuioiotpadidnn 35 pikpoypapudpla) Kabws

Kal 6Awv Twv NPoidvIwy Pe Ty idia oUotaon Kal ta ornoia Xpnolpornolouvial otn
Frannia yia i Bepaneia s akpns. Autd ta APUAKA XPNOoIPoNoIoUvVIal EUPEWS

og 6nn v Eup®nn. Exouv eykpiBel og eninedo kpatwv pewv 6w kal noAfd
xpovia. Ztn Tadnia, eival eykekpipyéva pévo yia tn Bepaneia s akphs, adid os
oplopéva annfa kpdtn pénn éxouv enions eykpIBel yia tnv Bepaneia tns akpns o
yuvaikes nou eniBupolv va AapPdévouv and tou otdpatos avuounanyn, kabws

kal og dndes deppatonoyikés kataotdoels. H frafAikh avakoivwon akonouBei v
avaokoénnon and to Fandikd Opyaviopd Gappdkwy (ANSM) dedopévwy ta onoia
efval non yvwotd. O ANSM éxpive ¢t to Diane 35 kai ta yevdéonud tou evéxouv
Tov kivouvo BpopfoepBonns o onoios ival yvwaotds €6 kal noAnd xpdvia, evid

n anoteneopaukoTNTd ous otn Bepaneia s akpns Ntav Jovo PETPIa Kal 0T eival
bi1abéoipes evannaktkés Bepaneies yia v akph. EmnAéov, n ANSM onpeiwoe

OU autd xpnolyonolouvial eupéws ektos evoeitewv (off-label) ws avuounAnnukd.
Mapd 1o yeyovds 0T ta Kpdtn YéNn pnopouv va NpofoUv O IOVOUEPELS EVEPYEIES
yla va avaoteidouv v ddeia kukAoopias evés gpapudkou, n Eupwnaikn
vopoBeaia analtel va undpxel Yia cuvIoviopévn EUPWAikn NPOCEYYIoN OE AUTES
us nepintwoels. H FaAnia éxel hdn 6nAmaoel éu Ba znthoel and tov Eupwnaikd
Opyavioud Gapudkwy va npayuatonoinacel hia naveupwnaiki avabempnon tou
Diane 35 kal twv yevoohuwy tou. Otav o Eupwnaikds Opyaviopos Gapudkwy AGPel
v koivornoinon, n Enitponn ®appakoenaypunvnans - AgloAdynons tou Kivéuvou
(PRAC), Ba a&lionoynoel 6Aad ta otoixeia kal Ba doel pia oUoTAoN OXETKA PE TO
€Av ol Gdeies kukAo@opias tous Ba npénel va tpornonoinBouyv, va avactanoly h va
avaknBouv, Npos 10 cup@épov d6Nwv twv acBevav otnv Eupwnaikn Evwon.

AEYTEPA 4 OEBPOYAPIOY 2013 No 326

2HMANTIKA
EYPHMATATIA
THN HMOATITIAA C

Ano EAAdnves kail Bpetavous
EPEUVNTES

Na xaptoypa®nhoouv tov 1pono
e€dnAwons tns nnatiudas C

o€ pia nAnBuopiakn opdda
Katagpepav EAAnves kal Bpetavoi
EPEUVNTES, OUPPWVA PE €pEUVa

nou dnpooieVetal GTo ENICTNHOVIKO
évtuno PLoS Computational Biology.
AvanutukOtepa, Ol EPEUVNTES PE
enikepanns tov Ap lkika Mayiopkivn
tou Maveniotnpiou tns OEPoPONS,

O€ OUVEPYAOIa PE EMNIOTNPOVES TOU
MNaveniotnpiou ABnvav (Tuhua
Yyieivhs, Emidnpionoyias kal latpikhs
Ytauotukhs) kal tou Koneyiou lunépian
tou Aovbdivou (Zxonh Anpdoias
Yyeias), yeAétnoav OtoIXeid yia Tous
XPAOTES VapKWUKWY otnv EANada nou
KAVOUV EVEQIUN XPNON OUOIWV. XTOXO0S
TWV EPELVNTAV Eival VO KATAPEPOUV
va diayyvdokouv nio €ykaipa v
aoBévela kal napddnnAda va eféyxouv
v e€andwon s véoou, Npotou
e€enixtel oe emdnpia.

YUpowva Pe atoixeia tou lNaykoéopiou
Opyaviopou Yyeias (MOY) nepinou
180 ekat. AvBpwrol zouv YE oV 16
s nnatiudas C, ol NEPICOOTEPOI
Xwpis Kav va 1o yvwpizouv. Vool

eival opels, ouxvd dev avantiooouv
oupntpata, Ye anotédeopa va
poAuvouv dnfous avBpmnous, xwpis
va 1o ouveldntonololyv.

MarkefingWeek

conferences

customer decisions

boussias|communications

e Mining big social data in real-time

¢ Big Data in the mobile ecosystem

10th Marketing Directors Forum

Mépntn, 21 MaprTiou, AugiBéatpo Maroussi Plaza

Navigating the Data Stream

e Media planning: more data focused, in a world of real time data

¢ Online data analysis: From the big picture to getting closer to

¢ Big data, big questions: Practical implications for marketers and brands
—how can you pull it all together and build strategies around it?

XOPHTIEZ: Néva lMNavvakidou, TnA.: 210 6617 777 (ecwrt. 112), e-mail: nenag@boussias.com

ZYMMETOXEZ: Eiprivn @agoutn, TnA.: 21066 17 777 (229), e-maiil: ifafouti@boussias.com
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EMA: EAEMXOZ INA ANTIZYAAHNTIKA
3HS KAl 445 TENIAZX

Katémv aithuatos tns Faddias

Tnv enave&étaon twv ouvOUaouévwY and Tou CTOHATOS XOPNYOUUEVWY
avuounANNUKWVY TPItNs Kal T€taptns yevids yia va dianiotwBei av undpxel avaykn
VO MEPIOPIOTEN N XPNON AUTWV TwV QAPPAKWY O YUVaiKes nou Oev pnopouv va
AaBouv aAfa cuvbuaopéva and tou otéuatos avuouAnnnukd zhtnoe n Faddia
and tov Eupwnaikd Opyaviopo Gappdkwy. Avanuukdtepa, n Fannia éxel
aneuBuvel o aftnpa autd napdiinAa pe dAfes npdopates npwtofoudies s
yIO TN PEiwon tns XpAons Twv and ToU OTOUATOS XOPNYOUHEVWY CUVOUAOUEVWY
avuounANNUK@V TpItNs Kai t€taptns yevids otnv Faddia, euvomvias tny xphon
twv ouvbuacpévwy avuouAAnnuk®v deUtepns yevids. npeldvetal Ot
ouvbuaopéva and tou otduatos xopnyoUpeva avuounAnnukd épouv éva nonu
ondvio kivbuvo @AiePikns BpouPosuPonns. O andAutos Kivouvos eival nonu
HIKPOS, Kal o KivOouvos dlapépel JeTa&l twv dIapOpwV YEVEWDY TwV OUVOUAOUEVWY
avuoudAnnukwy. Qotdoo, doov apopd ota cuvbuaopéva avuouAAnnukd

TpitNs Kal T€tapns yevids, o kivbuvos eival peyanitepos o€ oUyKpIon YE ta
avuounAnnukd npwns kai 6eUtepns yevids.

ASTRAZENECA, BRISTOL-MYERS:
2YNEPTAZIA

Ztov topéa tou biaPntn

O1 etaipeies AstraZeneca kai Bristol-Myers Squibb Co. anogdoioav va

€VIOXUOOUV TN OUVEPYAOTd ToUs Otov Topéa tou O1aBntn, ouyxwvelovtas Ts
eunoplkés opddes S1aPATN TOUs Kal HETAPEPOVTAS TeS O €va AVEEAPTNTO KOIVO
ktpio. Mo ouykekpipéva ol SUo etaipeies d16pIoav and Kovou otenéxn Tous

yia va doudéyouv otn véa opdda, n onoia Bpioketal €Ew and v noéAn s
Oinadénpeia. Mépual, ol etaIpeies eNEKTEIVav TN CUVEPYACTa TOUs, PE TNV and
KolvoU anoknon tns Amylin Pharmaceuticals, etaipeias pe eidikeuon oto diaphtn.
H Bristol-Myers katéfane 5,3 dioekatoppupia dondpia yia Amylin kal nhpe éva
enniéov 1,7 dioekatoppupia dodapiwv 6dvelo, evid n AstraZeneca tote KatéPane
ot Bristol-Myers 3,4 Sioekatoppupia doAdpia yia 10 50% twv PETOXWV Otd
npoidvta tns Amylin. H ouvadnayn npooéBeoe ta pdppaka Byetta kai Bydureon
0t0 XaptoPUAGKIO Twv OUO etaipwv.

______________________________________________________________________

Kéaros etnaias etaipikns ouvépouns 350€ (oupnepidapBdvetal o @A)
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2E AYO ETAIPEIEL
OA XQPIZTEIH
PFIZER

Ioupwva e dnAwoeis
tou CEO oto Bloomberg

H Pfizer (PFE $) eival mBavév va
xwplotei og dUO pépn, dnws dnAwoe

o 61eubuvwv oupPBounos, lan Reed,
oto Bloomberg. Qotéoo, npéobece

Ou auto Oev givarl dueco, Kabws n
etalipeia Ba npénel va kaver noAnés
biapBpwukés andayés npiv and évav
vopIkO Slaxwpiopd. Av kai n Pfizer
unopei va kivnBei oxeukd ouviopa
MPOSs TV KateUBuvon twv EeExwpIotV
TUNPATWY YIa Ta ENOVUPA QApuaKka
Kal ta yevoonua, 6ev Ba undpfouv 1o
{610 ouvtopa anogdoeis yia didonaon.
«Miotelw 6T Ba NPOXWPNCOUPE NPOS
Eexwploth dlaxeipion, Kal, o€ autd 1o
onpeio, Ba aflonoynooupe katd ndoov
ol yétoxol Ba npoupoUoayv va €Xxouv
NV euKalpia va enevbuoouv oe 6UO
Eexwplotés etaipeies», SNAWOE O K.
Reed. Onws enionpaivel 1o Bloomberg,
ol pyaaoies tns Pfizer ous avantuypeves
ayopés onws ol HIMA kal n Eupnn
€xouv hoN KPATNoEl Ta ENMVUPA Kal Td
yevoonpa dpuaka o€ S1apopETIKES
bieubuvoels. ANAG kal o€ dANEs xWPES,
161aitepa ous avaduOPEVES AyOpPEs, Ol
epyaoies dlapBpvovial YewypapIKd.
«Eival aképa mbavoé éu n Pfizer Ba
anooxioel tefikws 6Ao 1o WNPa
Qappdkwy s enixeipnons», dnAdvel o
Tim Anderson tns Sanford C. Bernstein
oto Bloomberg.

Me a@oppn tnv Naykéopia Huépa katd tou
Kapkivou, n EupwkAivikh ABnvmv napéxel

n Suvatdinta Sievépyeias eGetdoewv

OE NPOVOMIAKES TIPES. M0 CUYKEKPIPEVA
NpPooQépel NAKETO yia Tous AvEpes 1o onoio
nepinapPavel éneyxo npootdn pe e€étaon
PSA (e161k6 npootaukd avuyévo) kai dwpedv
kAvikn e§étaon and AieuBuvih Ouponodyo
otwnv npovopiakh uph twv 20 eupw kail FREE
PSA (epooov anaitnBei) otnv npovopiakn
uph wwv 30 eupw. Ooov apopd Ts yuvaikes
npoopépovial yuvaikeia nakéta npéAnyns
(Ynepnxoypda@nua Maotwwv kai Teot MAM h
Wnopiakh Maotoypagia Apgw F&P kal Teot
MAI). Inpeivetal Ou n Npoopopd IoXUEl yia
60ous tnAepwvhoouv oto . 210 6416051-
052 wn Aeutépa 4 Oefpouapiou and us 09:00
€ws us 15:00 kail kAgioouv paviefou.
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